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ExecutiveSummary

Å The first edition of Ambiental ExpoςInternational Sanitation and EnvironmentSolutions
TradeShow,presenteditself to be an excellentvenuefor the interactionbetweenthe public
andprivatesectorwhichwork together to develop.ǊŀȊƛƭΩǎNEWECONOMYandwasfocused
on boosting efficiency, reducing waste, lowering costs and environmental impact.

Å Accordingto a projectioncarriedout by ABDIBςBrazilianAssociationof Infrastructure and
BasicIndustries, the environmentsector will receiveinvestmentsof approximatelyR$ 21,5
billion over the next 10 years,confirming its potential for businessand job generationand
strengthening!ƳōƛŜƴǘŀƭΩǎplacein the marketasa tool for businessandrelationshipbuilding.

Å Ambiental Expohas accomplished its role as the Latin American  version of POLLUTEC, the 
ǿƻǊƭŘΩǎ Ƴŀƛƴ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ŜǾŜƴǘΣ ŀƴŘ Ƙŀǎ ōŜŎƻƳŜ ǘƘŜ ƛŘŜŀƭ ǎǇƻǘ ŦƻǊ ƛƴǘǊƻŘǳŎƛƴƎ ŜǉǳƛǇƳŜƴǘΣ 
systems, solutions and innovations for the prevention, treatment and correction of 
environmental damage  in the SANITATION, AIR, SOIL, WASTE andENERGY sectors.

Å Theeventwasattendedby more than 5 thousandvisitorsdoingbusinesswith the 100brands
exhibiting,and participatingin the 57 lecturesheld in the Ambiental Expo2009 Congress,
highlighted by the άCǊŜƴŎƘςBrazilianAir Quality WƻǳǊƴŜȅΣέcarried out in partnership with
UBIFRANCE,aspart of theάCǊŜƴŎƘYearin.ǊŀȊƛƭέcelebrations.
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